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Catalog description
The course objective is to prepare the student for the later BA 399, MBA Research 
Project. Emphasis is on practical work and not on memorizing or deriving formulas. 
Ethical aspects of research are featured. Students are expected to develop 
understanding and practice in research techniques, writing of short reports, use of 
statistical tools and presentation techniques, preparation of effective tables and 
diagrams, as well as footnotes and bibliographical references. (3 units) Prerequisites:	
  
BA	
  45	
  or	
  BA	
  241,	
  BA	
  301,	
  BA	
  304

Course Objectives

Upon successful completion of this course, students should be able to:
1. Understand the scientific method as well as requirements for a high quality 

research.
2. Clearly identify relevant business problem and design business research activities. 
3. Conduct business research and collect various types of data.
4. Employ major business research methods.
5. Acquire improved analytical, communicative, and research skills.



6. Apply acquired knowledge in working on the Research Project (BA 399).  

Procedures and methodology
Lecture	
  method	
   is	
   combined	
  with	
   in-­‐class	
   discussions,	
   case	
   studies	
   and	
  home	
  
assignments	
  of	
  various	
  kinds.	
  Core	
  concepts	
  identiTied	
  from	
  the	
  textbook	
  will	
  be	
  
augmented	
  with	
  supplementary	
  sources	
  (made	
  available	
  to	
  students	
  on	
  the	
  class	
  
website)	
  and	
  applied	
  to	
  the	
  real	
  life	
  situations	
  during	
  class	
  activities.	
  

Class	
  Rules
Class	
   attendance	
   is	
   required.	
   Attendance	
   will	
   be	
   taken	
   each	
   class	
   at	
   a	
   time	
  
chosen	
  by	
  the	
  instructor.	
  	
  
All	
  quizzes,	
   exams,	
   assignments	
  and	
  projects	
  must	
  be	
  completed	
  and	
  handed	
  in	
  
on	
   time.	
   Late	
   submissions	
  will	
   result	
   in	
  lower	
   grade.	
  Most	
   submissions	
  will	
   be	
  
conducted	
  via	
  the	
  course	
  website.	
  
Most	
   days	
   of	
  class,	
   there	
  will	
   be	
   quizzes	
  or	
   short	
   in-­‐class	
  writing	
  assignments.	
  
Make-­‐up	
  quizzes	
  or	
  exams	
  may	
  be	
  allowed	
  only	
  in	
  extraordinary	
  circumstances.	
  
Plagiarism	
  is	
  not	
  tolerated	
  and	
  will	
  result	
  in	
  F	
  for	
  the	
  assignment,	
  quiz,	
  or	
  exam.	
  	
  

Exams
The	
  exams	
  will	
  consist	
  of	
  questions	
  based	
  on	
  lectures,	
  assigned	
  chapters	
  and	
  
supplementary	
  reading.	
  

Course	
  Project
Every	
   student	
   must	
   complete	
   a	
   research	
   project	
   for	
   an	
   in-­‐class	
   presentation.	
  
SpeciTic	
   format	
   and	
   research	
   topics	
   will	
   be	
  determined	
   later	
   and	
   discussed	
   in	
  
class.	
  Research	
  projects	
  must	
  comply	
  with	
  the	
  Lincoln	
  University	
  guidelines.	
  

Assessment	
  Criteria
All	
   assignments,	
   quizzes,	
   projects	
   and	
  exams	
   are	
   evaluated	
  using	
   the	
   indicated	
  
system:	
  

94-100 A 73-76 C
90-93 A- 70-72 C-
87-89 B+ 67-69 D+
83-86 B 63-66 D
80-82 B- 60-62 D-
77-79 C+ 0-59 F

Tentative Weights
Attendance	
   	
   	
   	
   	
   	
   	
   	
   5%
Homework        20%
Project	
   	
   	
   	
   	
   	
   	
   	
   20%
Mid-­‐term	
  Exam	
   	
   	
   	
   	
   	
   	
   25%
Final	
  Exam	
   	
   	
   	
   	
   	
   	
   	
   30%	
  



Course	
  Outline

Topic Chapter
1 a)	
  Introduction.	
  

b)	
  Research,	
  Methodology,	
  and	
  Theory	
  Building
Ch.	
  1	
  -­‐	
  3

2 The	
  Overview	
  of	
  the	
  Business	
  Research	
  Process Ch.	
  4

3 Ethical	
  Problems	
  of	
  Business	
  Research Ch.	
  5
4 DeTining	
  the	
  Research	
  Problem Ch.	
  6
5 Qualitative	
  Research	
  Toolkit Ch.	
  7

6 Secondary	
  Data	
  Collection Ch.	
  8
7 a)	
  Review

b)	
  Final	
  Exam
Ch.	
  1	
  -­‐	
  8

8 Research	
  Methods	
  for	
  Collecting	
  Primary	
  Data Ch.	
  9	
  -­‐12
9 Measurement	
  and	
  Scaling	
  Concepts	
  in	
  Business	
  Research Ch.	
  13-­‐15
10 Sampling	
  Design	
  and	
  Procedures Ch.	
  16-­‐17
11 Fieldwork Ch.	
  18
12 Processing	
  Raw	
  Data Ch.	
  19-­‐24
13 Communicating	
  Research	
  Results Ch.	
  25
14 Course	
  Project	
  Presentation
15 a)	
  Review

b)	
  Final	
  Exam
Ch.	
  1	
  -­‐	
  25

†The instructor reserves the right to modify this syllabus at any time during the 
semester. Announcements of any changes will be made in a classroom.


